Applying The Meaning of Life
HAVE PURPOSE

Do you know your purpose in life? If so, great but understand thilitetolve and
change over timeo watch out for the signs

Help those around you to understand their purpose and how what tlasymdeaming
and contributes to the greater good. Remember the janitor at NASAasked what his job
was answered “to put a man on the moon.”

If you do not know your purpose, reexamine. What is your passion? Chexk:this
http://hotjobs.yahoo.com/jobseeker/tools/ept/printallept.ntmi2a@6&eptTemplete=career
articles

Would you still be doing what you are doing if you had all the money you nbkad or
a short time to live?

Think of great experiences in your life. Where were you? Whatyaerdoing? How
did it feel? How can you shape your life to recreate thesendmedivery day?

STAY ACTIVE
Physically put time aside on your calendar for fitness. The onlyauawill do it is
to schedule it like everything else. And encourage co-workers od§i® do the same. Start
a walking club. Go for a walk as part of your lunchtime routine. Wapiiration? Watch
The Biggest Losertelevision program.

Listen to your body. It will tell you what it needs.

LAUGH EVERY DAY

Bring humor into your life and workplace. Listen to comedyur gar, on your mp3
player. Watch something humorous at night. Buy a book on standup comedyydDpssif
up to fun. Then use fun as a motivating tool in the workplace.

LEARN SOMETHING NEW

Lifelong learning is not just about degrees and classes or what's@getgybu
ahead at work. It sometimes about “Gee | always wanted to I€aFhat’s just it. Most just
wonder and wander. Make a list of things you want to learn. List haveao learn about
these things — class, internet, experiencing. Schedule it. Embracstgiweyour life by
trying new things and being open to the possibilities. Be curious &fsowts Jim Rohn says
“Formal education will get you a job. Self education will get you tich.

NURTURE FRIENDSHIPS

Certain people are shy and reserved. If you are one of them, stefpyout comfort
zone and talk to and meet new people. Here is a great websiteltlnelp you improve
your conversation skills and bring you out of your shattp://www.conversation-
matters.com/

For those more outgoing, understand that not everyone sharesiy@uBé mindful
of your approach to others.
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Be a good listener. Friendship is less about you and more abouetheeosion.
Estranged from someone? Life is too short. Make amends. Pick up tee phon

Who do you count as true, meaningful friends that you can confideen? Us
opportunities such as today to make new friends. Friendship regquirkson both sides. Is
there someone you sense could use a friend? Reach out to them.

HAVE A GREAT ATTITUDE

We've talked about the importance of a positive attitude. Bydwoealize that your
attitude reflects on you and you, yes you, have your own persondl, liud of attributes that
define you. Email me airillo@4wardfast.comand | will send you the brand attribute test.
Take it to see what you regard as your most important attributes.akeothers what they
think. Often the attributes we see are not what others see and wdratseé is more
important. It tells us how to shape ourselves for success.

Consider these things as you spring clean your attitude:

Procrastination = deterioration: if something is nagging at yod,dut what it is and
deal with it.

Beware of all or nothing terms — “It's always”, “I never”. Thelgger negative
thoughts.

Do you expect the best or prepare for the worst? You know theanghter for a
positive attitude.

Stop beating yourself up for not being good enough. Stop being your own worst
critic.

When recalling the past, do you remember the good or the bad? All@edte
inside.

Do you give up or never start things because you are not perfectzNsmarfect
and never will be. Don't let that stand in your way.

Do you motivate yourself with your wants or avoiding your feafs@ will never
stretch yourself if motivated by fear.

When you think of others, do you think bad thoughts or good ones? Wisésthieb
everyone. It will come back to you.

Trust in your ability to change.
Don't live in the past but learn from it.

Can you enjoy leisure without feeling guilty? Hmmm. Deep huh?
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How do you handle criticism-with anger, rejection or withropems and
appreciation?

Take the time to appreciate your accomplishments. Yes, pat ifaangbe back.
In a typical day, do you look for miracles or obstacles?

BE GRATEFUL AND BE LOVING

Make a list of things you are grateful for. Post it somewhabdevénd read it each
day. Take the time to thank the creator for those you are grégefand tell them yourself.
Tell your co-workers why you are grateful for them.

Spirituality can boost self-confidence and even lower blood preSsemsure your
spirituality atwww.spiritualityhealth.com/newsh/items/selftest/item_234lhtm

Make a list of what is important to you — people, activities, valaes.itRo ten. At
the end of a month, examine how much time you have devoted to what rsainbpyo you.

BALANCE IN YOUR LIFE

Determine your priorities and focus on them. Don’t be pullechmtthing — meetings
to readings to conversations — that thwart your priorities.

Average Americans receive over 200 phone, paper and email messageskeday. T
care of those that are a priority and let the rest alone.

Think about what balance means. It is not about your available tinteeand t
commitments you have but rather an alignment between your behadigoanvalues. Then
it becomes a choice and less of a battle to do everything. Are you spéntirconsistent
with your values and priorities?

Build in time to relax and recharge.

FINAL THOUGHTS

When you take care of yourself you can better take care of othekstiais
nothing more than making sure that everyone of your residents anththéies is taken
care of with an exceptional experience and than harnessing thefvoalith from that to
tell others. How do you offer a great experience? Listen. Ask queshiiserve. Every
minute. Every day. Your residents will tell you. By always listening @vserving you can
change things faster and that creates memorable experiereésmify member notices
something that needs fixing in the room, fix it when they leaveatsarHaving it fixed
when they come back not on the next visit will make a lastipgession.

Audit every step in the experience to assure you are deliveringeptiexal level of
care and service. List every encounter that takes place betweeearegiver and the family
and resident. What is the dialogue? Where are the breakdowns? How Bwverage each
encounter into an opportunity?

Find out what is important in the lives of those you serveagrserve and figure out
how to intersect their, not your, priorities. Home Depot holds entmepr&al workshops in
their stores, nothing to do with fixing the house but yet important togh&ential customers.
When those customers are choosing between the big box stores b#ialy equal, where
will they go? These are called creating tipping points to choose you.

When you have someone who raves about you, document it and askhbém to
spread the word. Use real testimonials in your marketing and as fodadegdia stories.

Someone like the above can become a crusader for you, an influerceryOyou
keep them engaged is giving them sneak previews or exclusives of whze aadming
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down the pike. They will start telling others and will be impeésthat you brought them in
on your little secret.

Likewise, engage the crusader to engage others. Maybe the daugtitenitf
member could host a dinner party for others in the neighborhood\atalyour executive
team so others can learn about you in a non-threatening envimtbnme

Who is upset with you and has made it known? Address their concerestibeyo
become anti-crusaders!

“Google” your facility. The informed consumer not only goes to the ChiSsite
and looks at state data to find out about you. They find anecdfuehiation on the web.
Monitor the web. See what people are saying in discussion groups and, fetcinfréx
problems. Also engage in the discussion online so people know yostargny. Some
businesses have a dedicated staffer doing nothing but this as part ofaitheitimg
surveillance.

TAKE THE REAL AGE TEST: http://www.realage.com/

95% of the things you worry about will not happen and the 5% that do
will not happen as you think. So what's bothering you?
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Senior Living Solutions
From Anthony’s Song

We're more than just a keynote speech.
As a credentialed healthcare professional,
Anthony consults with healthcare
organizations worldwide.

His marketing experience and his passion for
older adults has resulted in products and
services that can help you motivate
management and staff; engage residents,
families, the community and media;
build brand loyalty and awareness;
while setting the stage for increased occupancy.

“Anthony’s impact was profound, with staff, residents,
families and community members raving for weeks. He
helped focus our mission and build brand awareness and
enthusiasm.”

Dale Ann Putnam, Administrator

Mecklenburg Healthcare Center, Charlotte, NC

The One Day Marketing Crusade

The benefits:

« help build morale and retain staff

- build customer loyalty and word of mouth marketing

« build good will in the community

« increase top of mind awareness

- focus limited marketing resources for maximum effect

The One Day Marketing Crusade is a unique “event”
customized for your facility that engages all of your internal
and external audiences and focuses attention on your
facility and its mission.

We spend an entire day at your facility and offer:

- A dynamic management in-service

« A motivating CEU session for employees

« A concert for residents and families

« A community educational event and book signing for
“Who Moved My Dentures?”

« A marketing consultation

- Potential PR and media coverage

For Your Activities Program
We have produced 12 CDs and accompanying
activity guides, one for each month of the year. The
Guides explain the themes, why we chose the songs,
a history of the song and/or artist, a history of the
occasion celebrated as well as suggested activities.
Guides range from 50-70 pages and include song
lyrics. They are featured in the Sea Bay Game
catalog.

Preview them today.

Buy each CD and its Guide as a package for
$44.95. Buy all 12 sets for $400, a savings of
more than 25%. Free shipping.

“I think that you have assembled quite an impressive group
of activities for activity directors to use with their residents. |
really appreciate all of the “background” information that
accompanies each and every song that you have on your
CD's. The activities themselves allow for interaction among
the facilitators and fellow residents as well. By using a
suggested materials section at the beginning of each
month's guide it makes it easy to plan and possibly
elaborate on the structure that your guide offers. Thank you
for sharing your work with me. I think you are doing a
wonderful job!”

Martine Bullard, MT-BC
Music Therapist — Board Certified
Mayview Convalescent Center, Raleigh, NC

A Review from Amazon:

“I wish | had this book when | had to weigh my options!
Cirillo covered most of the relevant issues, and also
provided some nice life-lessons for us all. Cirillo writes is a
very casual style. You almost feel like you are sitting down
with a story teller, who happens to be a trusted friend. His
allusions to his "old neighborhood" of South Philadelphia
provide a nice slice of life. You can tell that Cirillo speaks
from experience and with a passion for his commitment to
long term care. This is not the cold synthesis of a
researcher; rather stories with a purpose from a warm-
hearted, well-organized educator, entertainer, and long term
care professional. This book is something that every
potential client for long term care should read.”

For Your Community Relations Program

through human interest stories of
seniors | have had the pleasure to
meet. The book offers a way to learn
about senior options in a non-

- threatening way as illustrated through
the heart and soul of the people who
are living in these facilities daily.

$15 — bulk discounts available.
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Buy the music from today’s program as well as other
CDs from Anthony.
$15 each / Sinatra double CD $25.
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| would be interested in:

___ Discussing the possibility of hiring Anthony to speak or consult with my company.

____Referring Anthony to speak for another organization or group.

Your Name: Company:

Phone Number: Email:
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